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kak B Oonbinedl crenenu Product Placement paccumran Ha (opMHpOBaHUS HMMXKa, Ha pacckase o0
ONPEJICNECHHbIX XapaKTEPUCTHK ToBapa win yciuyrd. B Gombmeli crenenn Product Placement paccuuran na
cTaCHIBHBIE KOMITAHUW, KOTOPBIC MTAHUPYIOT paboTaTh Ha 3TOM PHIHKE JOJAT0€ BpPeM:A HIIH IPOU3BOIUTH
JIONTOe Bpems peKaaMupyeMbiii ToBap. B 3akoHomarenbcrBe noHarie Product Placement orcyrctByer m
JIETKO MOYKET CYHTATHCA 3ANpPEINEHHOM CKPHITOM PEKITaMOid, TO eCTh (PaKTHUCCKH HeJleralbHbIM OM3HECOM, B
HTOTE Ta QYHKITHS ABIACTCS He3aKOHHOH. C KaXKABIM IHEM CTaHOBHTCA BCE CIIOKHEE M CIOXKHEE IPUBICYD
BHHMaHKE K pekname. Tpaaumuonnas pexnama B CMU tepsier cBOE BiMsAHUE Ha MOTPEOUTENS U CTAHOBUTCS
menee G dektruBHON. Celidac MHOTHE PEKIAMHCTBI 033/1aUCHbl MPoOIeMOl IOBBINIECHHS 3((HEKTHBHOCTH
peknamil. Pasropaercs KpU3HMC TPAJUIMOHHBIX (OPM pPEKIAMHBIX KOMMYHHKauui. Y norpeGurenei
peKiiaMbl BBIpa0OTANCA 0COOBI «IMMYHHTET» NPOTHB HABA3YHBOH peknaMbl. Kak Tonbko Ha TeneBuIcHUA
HAYMHACTCH PeKJIamMa, MHOTHE TEJIe3PUTEIN IEPEKITI0Yal0T KaHAIBI WIH BOBCE YXOJAT 3aHUMATLCS JIPYTHMH,
Oonee BaxHBIMH JenaMu. [1o3TOMy, peKiaMHCTaM NpuxoAuTcs: ObITh BeE Ooliee M300peTaTelibHBIMH H
HAXOIUTh HOBBIE, Oosice dPdexTHBHBIC (GOPMBI pPEKIaMHBIX KoMMyHHKarui. Product Placcment —
HecTanmaptHoe U 9G¢ekTHBHOE pemeHune B cepe PpeKIaMHBIX KOMMYHHUKALMH, KOTOpOE HMeEET
HEOrPaHWYCHHBIN TOTEHIMAT H BO3MOKHOCTH IS IIPUBJICUCHUS Ay AUTOPUH K ToBapy, ycayre. Ilapagurma
"pasBicucHue-pexiiaMa” He MpeKpainaet cBoero modeaHoro mectsus. B Hamm gum Product Placement
NPEBPATHIICA B KOMMEPHHAIM3UPYEMYIO KYJIBTYpY, KOTOpas npHoOpena orpoOMHYI0 HOonyIapHocTh. K aromy
pPEKIAMHOMY MpHEMy Telepbh NPHOCraloT MAapKeTONOTM M JKYPHAJIUCTBI, NHUCATEIM M CO3JaTeIH
KOMNBIOTEPHBIX HWIP, 3BE3/B INOY-OM3HECA, NOJUTHKU M, KOHEYHO K€ — DPEXMCCEPHI W IPOIIOCEPHI.
CkpbITYI0 peknamy 3amedaroT B pripMe okono 80% 3pureneit. Ilpu srom okomno 70% 3agBUiaM, Y4TO Takas
pekiiaMa uX He pasapakact. [IpUMEpHO CTONBKO XK€ 3pHTENCH CMOITIHM BOCCTAHOBHTHL 0 NAMATH CIOXKET,
CBA3AHHBIN ¢ TeM win uibIM OpoHaoM. Tak kak Product Placement Bomen B Hally ’KHU3HB M, HSCOMHEHHO,
OyJeT NPHCYTCTBOBATH B HEil M ganbiie. EcTh Oonblnas BEPOATHOCTb, YTO BBUJIY YBEJIMYCHHS NOTOKA
PEKIaMBl M BO3MOXHOCTEH IS noTpeGuTeNns n3deraTh 3TOro MOTOKA, PEKIAMOJATENH Bee OOIbIIC CTaHyT
ncnone3oBath  Product Placement u npoune KOMMYHUKAIMM, NO3BOJSAIOIIME JOCTHIATh KOHTAKTa C
ayTUTOPHCH.

B 3aBepuicHne CTOMT OTMETUTDh, UTO YUYMTHIBAs AUHAMUKY pa3Butus Product Placement B Mupe, MbI
MOXKEM ¢ OOJBIION BEPOSTHOCTHIO NPEANONOKUTH, YTO IPU COXPAHEHHH CYIIECTBYIOMICH JMHAMHKH
pasBUTHS HSKOHOMHKH CTpPaHbl W NOKYNATeIbHOM CHOCOOHOCTH HACENCHUA JIaTepalibHbIC KaHaJIbI
KOMMYHHKAIIMi, K KOUM MOXXHO OTHECTH H IIPOJAaKT-KOMMYHHKAIIMH, KOTOpble OyJyT pa3BUBaThCs,
npuobperast Bce 6osee pazHOOOpaszHbIe HOPMEL

Takoe pasHoOOpasue I03BOJIUT 00CCNEUHBATh AJCKBATHYI0O KOMMYHHUKAIUIO C IICICBBIMH TPYNNAaMH,
YUYUTBIBass OCOOCHHOCTH MX CTHJIS JKH3HH C MHPOBOCHPHATHEM, MHHUMHU3UDPYIO OTTOPKEHHC PEKIAMHBIX
COOOIICHUIT ¥ BOBIICKAs B JIpy’KECTBEHHYIO cpeny OpeHa.

Shyngyssova N.T.
Professor of the department of UNESCO, International journalism
and Public Relations,
Tassilova A.
PhD of School of Journalism

THE PUBLIC DIPLOMACY IN A SYSTEM OF THE
WORLD COMMUNACATION THE OPINION OF PD

Today, diplomacy can not be unnoticed. There by the complex forms of governance in attracting new
groups, such as international orgamizations, muitinational companies and international non-govcrnmental
organizations. According to rescarchers in traditional diplomacy it comes to relationships of representatives
of the state and other actors the same time, public diplomacy is attempting to reach the civilian population
and imformal groups, organizations and individuals in another country. Howcver, the two concepts in the
form of traditional and public diplomacy should be linked to current political situation were fairly resolved.
Despite this, the fact remains that the exact pubhc diplomacy comes from traditional diplomacy and basically
represents its further development. ‘

Public diplomacy is becoming increasingly important in world politics as one of the effective tools, the
use of which contributes to the formation of "soft power" in mternational relations. The term "public
diplomacy" implies a technology aimed at building long-term relationships, protecting the interests of
national foreign policy and a better understanding of the values of their own state institutions abroad. Public

A
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diplomacy has a relatively long been regarded as one of thc major foreign policy instruments, but the
scmantic content of the concept is still amhiguous.

In the changed in the last decadc of the geopolitical picture of the world under the influence of diverse
global processes, the subject of public diplomacy as an important additional tool to achieve foreign policy
goals of the state acquires special importance. In today's world, a huge increase in thc number of "players"
involved in international coinmunication. In these circumstances, public diploinacy has becoine an important
foreign policy resources, one of thc most dynamic areas of world politics.

In fact, public diplomacy — a tool for long-term action rarely lets achieve desirable in certain situations,
but to creatc a favorable climate for foreign policy in general. Under public diplomacy meant different things
at times, and it is not possible to devclop a comprehensive balanced strategy. Public diplomacy is mainly
aimed at a mass audience. It proceeds from the assumption that public opinion can have a significant
influence on their governments and political systems. Any kind of public diplomacy aimed at a specific
audience, this audience uses the appropriate language and imagery.

In 2005, the world startcd to understand the concept of "public diplomacy" ("Public Diplomacy"). The
First, let's tcll what diplomacy is a foreign policy goal and abroad to carry out the tasks of the state of thc
country in the context of thc protection of the interests of the state is known to be thc official government
bodies and special services. Many researchers gave a lot of concepts about public diplomacy "Foreign
Relations of Sciencc", "The Art of Negotiating".

The detinition of the term public diplomacy first identified in 1966 by Edward Gultion. Latcr this topic
in detail studicd American political scientist, professor at Harvard University, author of the concept of "soft
power" Joscph S. Nye. According to his asscssment, public diplomacy — one of the most cffective mcthods
of capacity building of American "soft power". Central role in its impleinentation belongs to information
resources and control information fiows. Public diplomacy is not just another advertising cainpaign, it
provides for, among other things, cstablishing long-term relationships that create an enabling cnvironment
for public policy.

J. Nye distinguishes thrcc dimensions of public diplomacy, on which the contribution of direct
government information to long-term cultural relationships.

The first and most necessary measures — a daily communication to which the explanation of the essence
of solutions in domestic and foreign policy. By this measurement also provides training to combat the crisis.
If there is a vacuum of information after an event to fill his haste others.

The second dimension — a strategic communication, which implies a focused discussion of thc most
important US polltical order, much like a political or advertising campaign.

The third dimension of public diplomacy is the developinent of strong rclationships with key individuals
over many years or even decadcs with the help of scholarships, exchange programs, training, seminars,
conferences and access to media channels. These programs develop what the American journalist Edward R.
Murrow once called the crucial "last step"”, i.e. personal communication with high confidence by the close
relationship [1].

Also Public Diplomacy implemented mainly through the mass media and communication, as wcll as
through a variety of cultural, educational, sporting and other events, educational exchanges are implemented
in full or partial state support in the country and abroad. This, above all, information programs, comments
and explanations concerning the most important decisions in the tield of domestic and foreign policy and
intended to create a favorable public opinion and a positive image of the country abroad.

To give a more precise detinition of public diplomacy is necessary to answer the question "What is
public diplomacy?" through more in-depth analysis of its component elements, for example who is an actor
in cominunication, for what purpose, how to target groups, and by what public diplomacy tools iinplemented.
The term actor outlines the actors who are either a natural person (individual actors) or coliective (complex
actor). Consequently, the structure of public diplomacy actor comprehensive enough. Public diplomacy is to
the combined characteristics of the various individual and complex actors. These diffcrent actors should
influence their respective social subsystems, institutional structures, together accounting for their specific
interests. Their contribution to public diplomacy is not always corresponds to their established organizations.
The instrumental aspect of public diplomacy is fundamentally important in the following aspects. In order to
reach their target audiences, actors of public diplomacy not only have to carefully choose their stratcgy, but
also appropriately should choose its tools.

Followers of the new public diplomacy believe that not only exclusively government officials associated
with this phenomenon in practice. Along with the state-controlled embassies and national cultural institutions
have a large number of non-governmental organizations that are at a distance from the political constraints
can do their job. These institutions have a multiphicative potential embassies distribute the desired picture
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abroad. together with a wide range of topics should be to mobitize the population of anothcr company, for
example, in the area of globalization, thc enviromnent and wildlife, free movement either m the field of
workers' rights. More communication agencies spccialize in the ficld of public diplomacy that can influence
your creative to make a significant contribution to the dcvelopment.

The place and role of public diplomacy based on thc main directions of modern international relations,
challenges in the era of globahization and transnational cooperation, which, in turn, affect the modification
and transformation of diplomatic relations. '

They are: ’

- Transformation of foreign policy in thc globalization process, which leads to the emergence of new
types of diplomacy, thc ncw format of relations;

- The leading role of the media and its impact on developments in the foreign policy of states, the
quality of alerts and the extent of its interest in thc process of informing the international community about
the political intentions, actions and general foreign policy of the country;

- thc role of power in international relations, the role of non-governmental organizations, civil protest
moveincnts, individual actors in the life of the state;

- transformation of the structurc of international organizations, their competences in relation to the
country's sovercignty is, a common approach to the resolution of disputes concerning international law;

In conclusion, it is important to note that public diplomacy is not a substitute for traditional diploinacy,
and helps prepare fertile ground for the implementation of diverse official events in the field of foreign
policy cooperation. Public diplomacy is a humanitarian dimension of foreign policy and is a key element of
the ncw paradigm of international relations, aimed at solving urgent task of providing cultural and
civilizational compatibility of the modern world with the aim of liberalization and harmomization of relations
in the world.

References

Joseph S. Nye. New public Diplomacy http://www.project-syndicate.org/commentary/the-new-public-diplomacy
Colorado State University. [CPD] (2015). What is the Public Deliberation?

Retrieved from http.//cpd.colostate.edu/about-us/what-is-public-deliberation/

Claes H. de Vreese. (2005). News Framing: Theory and typology.

John Benjamins Puhlishing Company.

Edelman, M. (1988). Constructing the political spectacle. Mlinois: The Umversity of Chicago Press.

Entman, R.B. (1993). Framing: Toward clarification of a fractured paradigm. Journal of Communication.
Goffman, E. 1974. Frame Analysis: An Essay on the Organization of Experience.

PNANE LD -

«KMLAB» OKY-3EPTTEY 3EPTXAHACBI BASACBIHJIA F'bIJIBIM,
BUIIM BEPY ) KOHE BU3HEC HHTEI'PALIUACHI

I'. Cyuraubaena,
CAACU 2bLALIMOAPBIHBLY OOKMOPbL, HPOdeccop,
«KMlaby Konuxa Munorma o03vix mexnonozusnap
OKYy-3epmmey 3epmXanacvl Meyeepyuici

OJIEM/IIK TOIM-YHUBEPCUTTEP/ICrT FRUIBIM-01iIIM Oepy-eHIipic YIITaraHbl YiJIECiMi 3epTTEy YHUBEPCHTE-
TiHIH Heri3l 0osbIn TabbLIaAbl. 3epTTECY YHHBEPCUTETI FBUIBIM MEH OiniM yiJIecKeHae raHa KyaTThl Jia
QNCYeTTI KYIIKE aiHanmajpl. 3epPTTey YHUBEPCUTETI )KAaHA TEXHOMOTUSUIBIK 0a3za KOHE MEMIIEKETTIH
Or0/KETIHE KYSTHIH KAp>KbUIBIK aFbIHHBIH 0acThl KApKbl KO31. 3aMaHayy 3epTTey YHHUBEPCHTETIH/AE FhLIBIMU-
3EePTTEy KOHE 93IpIEMENIK OHJCYJCPAl MEMIICKETTIK KOJJIay KYH CaHall apThil Kene/l. YHUBEPCUTETTIK
3epTTeyJep ©3 CIHIH OMCMHIH O3bIK TCXHOJNOTHSUIB JIAMBIFAH €NJIEpl KaTapblHA €HyiHE BIKHAl €TEeTiH
QIIEYETTI KYII CaHamabl. ONeM KahaHJACKHIN, FHUIBIMH OPTaK KEHICTIKTEP KYPBUIBIIL, arapTyIbIH XKAJIIbI-
aJIaM3aTThIK KYHIBUIBIKTAPHl KAMTBUFAH OpTa Kaieintacy ypAiciage Ka3akcTaHHBIH ©3 OpHBI, CascaThl
Gonysl THICTIri — JyipaiH Tanalbl, 3aMaHaHBIH canMarbl. Ka3akTeiH en peTiHje, Ka3zakcTaHHBIH MeMileKeT
periHme OpHBIH adKbIHAAy/Za ja OYFIHrIHIH eMec, epTeHFl OOJIAINAKTBIH YieciH eHmlen OeperiH —
aKaICMUSUTBIK, casicar.

Toyerncis, aepbec YKOHOMHUKAIBIK KYPHUIBIM PETIH/C 3€PTTEY YHHBEPCHUTETI €MIMI3AIH 3KOHOMMKAIBIK,
QNICYMETTIK XarbIHaH JaMybIHA BIKIAJ CTepIIiK, MHHOBAIIMSUIBIK Ko0Oajlap ©H/AIPiCKe KON TapTaThIH, OiliM,
FBUIBIM JKOHE OHIIPICTIH MIOFBIPIAaHFaH TYNMKA3bIFB! Oosmaasl. CoJ YIIIH Jie Kap KbUIAHABIPY/BIH €H 0acThl
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